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CPrograms of study






Bachelor of Arts

Locations Available:
The Art Institute of Atlanta

The Art Institute of Atlanta-Decatur
The Art Institute of Washington

Advertising

Presentation skills at work.

Jey Gladstone | Advertising | Winter 2008
Photography by Athea Eberhardt
Photographic Imaging | Summer 2008
The Art Institute of Atlanta

With my new <ils, T can be.

Marlf_eting coordinator
Account manager

Sales repreSeV\‘tative
Assistant art divector
Account executive
Assistant media Pplanner
Copbjwri'ter

entry-level positions

The bachelor of arts program in advertising offers a unique combination of courses in the
business of advertising, including marketing, principles of market research, organizational
behavior, media and strategic planning, sales, brand management, public relations and
promotion. In concert with these business courses are some course offerings from the graphic
design world, such as color theory, design skills, and digital photography. Students also learn
the basics of interactive design for the Web.

Students in the advertising program apply practical concepts gleaned from case studies in

a variety of areas such as branding, online marketing, strategic management and account
planning, and are taught by experienced faculty who have worked in businesses or advertising
agencies in concept development, sales management, account management, and media
planning. Advertising program graduates will frequently act as liaisons for client and creative
teams, conveying key industry trends and metrics in effective visual language. The growth of
interactive commerce has led to the demand for advertising and marketing online, and gradu-
ates of The Art Institute’s program are prepared to address this industry trend.

An internship in the field of advertising is a required part of the program, and the fast-growing
advertising communities in Atlanta and Washington provide a range of opportunities for
students to develop skills in the field before graduation. Advertising program graduates learn
a unique skill set for careers in a broad range of industries and specialties, including account
service, public relations, brand management, corporate marketing, entertainment and the
arts, and market research.
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Advertising Campaign

The Art Institute of Atlanta

BACHELOR OF ARTS

IN ADVERTISING

192 quarter credits required.

(144 quarter credits in program,

48 quarter credits in general education)

All courses are 4 credits unless otherwise indicated.

TYPICAL COURSE SEQUENCE

First quarter (16 credits)

AD 100 Survey of Advertising

ART 122 2D Design

CAA 106 Introduction to Design
Applications

EN 101 English |

Second quarter (16 credits)
ART 123 Color Theory
ART 230 Rapid Visualization

P 104 Digital Photographic Production
EN 102 English Il *

Third quarter (16 credits)

AD 223 Dynamics of Integrated Marketing
GD 121 Design Elements

P 200 Digital Photography

MT 113 Ideas of Mathematics

Fourth quarter (16 credits)

AD 202 Marketing Concepts

AD 222 Media and Advertising Design
GD 214 Computer lllustration

PS 101 Introduction to Psychology
Fifth quarter (16 credits)

AD 234 Brand Management

AD 351 Business of Advertising

GD 160 Basic Web Design
VID 210 Scriptwriting |

Sixth quarter (16 credits)

AD 321 Persuasion and the Consumer
AD 333 Advertising Copywriting

GD 350 Conceptual Interactive Design
HA 301 Contemporary Art

Jey Gladstone | Advertising | Winter 2008

Seventh quarter (16 credits)

AD 312 Organizational Behavior
AD 322 Marketing Research Principles
AD 324 Media Planning and Buying

CcOM 105 Public Speaking

Eighth quarter (16 credits)

AD 332 Account Planning

AD 345 Advertising Presentations
Program Elective |

HU 305 Critical Thinking

Ninth quarter (16 credits)

AD 331 Public Relations

AD 412 Advertising Campaigns
General Education Elective | (Humanities)
General Education Elective I

Tenth quarter (16 credits)

AD 411 Sales

AD 415 Interactive Advertising
Program Elective Il

General Education Elective lll (Social Sciences)

Eleventh quarter (16 credits)

AD 422 Advanced Advertising Campaigns
GD 432 Art Direction

Program Elective Ill

General Education Elective IV

Twelfth quarter (16 credits)

AD 399 Internship
AD 431 Global Business Perspectives
AD 433 Advertising Portfolio

General Education Elective V

* Or honors equivalent for qualified students
NOTE: Course offerings each quarter are determined by the
needs of students enrolled in each program of study.
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Advertising Campaign
Edward Daniel Williams | Advertising | Fall 2008 | The Art Institute of Atlanta
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Art Direction

Alexandra Foto | Advertising | Fall 2008

Justine Chung | Graphic Design Student
Deimante Kalinauskaite | Graphic Design Student
Carmen Lam | Graphic Design Student

Eric Velji | Photographic Imaging Student

The Art Institute of Atlanta
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Advertising Campaign
Alexandra Foto | Advertising | Fall 2008
The Art Institute of Atlanta
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Advertising Campaign
De’'Anna Butler | Advertising | Fall 2006
The Art Institute of Atlanta

I chese The At Institute of Allanta because
of the advertisng pregram. Tt's a small school,
which T like, amg uf {o see what other
students were do here was nore hards-on
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Radh Jargla

DA, Advertising, fFall 2006
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Advertising Campaign

Jey Gladstone | Advertising | Winter 2008

The Art Institute of Atlanta

Advertising Campaign
Maryna | Advertising | F
The Art [nStit f f\tlanta
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Bachelor of Arts

AUd

Engineering class in the audio studio gives
hands-on experience.

On the board:

Yamil Little | Audio Production Student

On the microphone:

Justin Ferrell | Audio Production Student
On the computer:

Dillon Knight | Audio Production Student
The Art Institute of Atlanta

With my new skils, T can be.

Audio engineer

Audio  sottware designer /producer
Boom operator

Concert sound reinforcemer\t engir\eer
FD[EL/J artist

Sound desianer

Radio production engineer/producer
Television post—production editor/mixer

entry-level positions

Locations Available:

The Art Institute of Atlanta

The Art Institute of Tennessee-Nashville
The Art Institute of Washington

“roductio

Audio production — the life and breath of the recording industry — is also a powerful part
of multimedia, Web, software, film, video, and audio/visual presentations. With new tools for
recording, editing, and broadcast audio constantly evolving, today’s professional audio engi-

neer or producer must have a solid understanding of the basic principles of sound physics as

well as knowing how to use the appropriate equipment.

At The Art Institute, students begin with acoustic, musical, and electronic audio basics while
working with digital computer-based audio recording and editing programs.

Students build on this foundation to study advanced musical production and engineering,

Musical Instrument Digital Interface systems (MIDI), audio-to-video, and advanced mixing and

mastering, as well as interactive media, media business, project management, and profes-
sional development.

The program provides a creative, structured environment that encourages, even demands, a

combination of hands-on experience and technical knowledge using the kind of equipment
found in the industry today. A portfolio to showcase the student’s skills in a variety of audio
formats to present to prospective employers is required.

Audio production graduates are prepared for entry-level positions at production companies,
record labels, radio and TV stations, recording studios, CD and DVD manufacturing facilities,
mastering studios, audio post production for film and video, and sound design for games an
the Internet.

d
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BACHELOR OF ARTS

IN AUDIO PRODUCTION

192 quarter credits required.

(144 quarter credits in program,

48 quarter credits in general education)

All courses are 4 credits unless indicated otherwise.

TYPICAL COURSE SEQUENCE

First quarter (16 credits)

AU 101 Audio Technology

AU 103 Listening and Analysis

CAA 106 Introduction to Design Applications
EN 101 English | *

Second quarter (16 credits)

AU 102 Introduction to Audio Production
VID 101 Introduction to Video Production
EN 102 English Il *

MT 112 College Geometry or
MT 113 Ideas of Mathematics

Third quarter (16 credits)

AU 120 Remote and Field Recording
AU 150 Music Fundamentals

AU 200 Digital Audio Workstations |
SC 116 Science of Sound

Fourth quarter (16 credits)

AU 140 Survey of the Music Industry

AU 210 Audio Recording |

AU 310 Broadcast Audio

HU 120 World Music Development and Theory

Fifth quarter (16 credits)

AU 220 Audio Recording Il

AU 250 Music and Studio Business
AU 320 MIDI Production

PS 101 Introduction to Psychology

Sixth quarter (16 credits)

AU 260 Audio Post-Production

AU 270 Audio Electronics |

AU 330 Audio Engineering

HU 212 Introduction to Film Studies

Using ProTools in the lab.
Christopher Breekfield | Audio Production Student
The Art Institute of Tennessee-Nashville

Seventh quarter (16 credits)

AU 280 Studio Recording

AU 340 Audio Mixing

VID 131 Introduction to Video Editing
COM 105 Public Speaking

Eighth quarter (16 credits)

AU 240 Sound Design

AU 350 Audio for Interactive Media
AU 380 Digital Audio Workstations |l
EN 305 Professional Communication

Ninth quarter (16 credits)

AU 370 Advanced Audio Post Production
AU 440 Streaming Media and Webcast
AU 396 Project Management

Program Elective |

Tenth quarter (16 credits)

AU 390 Audio Production Seminar |l
AU 400 Advanced Studio Recording
AU 460 Media Business and Law

General Education Elective |

Eleventh quarter (16 credits)

AU 399 Internship

AU 410 Audio Portfolio Preparation

AU 430 Surround Sound and DVD Audio
General Education Elective |l

Twelfth quarter (16 credits)

AU 425 Professional Opportunities in
Audio Production
AU 490 Senior Portfolio

Program Elective Il
General Education Elective Il

* Or honors equivalent for qualified students
NOTE: Course offerings each quarter are determined by the
needs of students enrolled in each program of study.



Engineering class with Department
Chair Rob Albertson
The Art Institute of Atlanta

Kimberly Jackson | Audio Production Student
Darryl Reeves, Faculty | The Art Institute of Atlanta

Portfolio presentation for audio production
includes audio and video disks, resume and
business card.

Marcus Phelps | Audio Production | Fall 2008
The Art Institute of Atlanta
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Rachel Brown | Interior Design Student
The Art Institute of Atlanta

AR T e

Portfolio Presentation
Amber Gibson | Interior Design | Fall 2008

=
The Art Institute of Atlanta
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Bachelor of Fine Arts

Sculpting an exact likeness requires patience.
Leonard Nicolas | Media Arts & Animation Student
The Art Institute of Atlanta

With my new skils, T can be.

Animator

Dig‘rtal Mmedia producer
Special ef§fects artist
Backgrow\d des‘vﬁner
Computer artist
Storuboard  artist

2D Modeler

Concept Artist

entry-level positions

Locations Available:

The Art Institute of Atlanta

The Art Institute of Atlanta-Decatur
The Art Institute of Tennessee-Nashville
The Art Institute of Washington

Location-based entertainment, film and video, architecture, virtual reality, broadcast television,
advertising, education, gaming, medical sciences, and forensics are among the industries
that benefit from the techniques of traditional and digital animation. The course of studies at
The Art Institute develops students’ skills in design, illustration, compositing, 3D computer
modeling, and other areas needed to enter the animation field. Students begin the media arts
& animation program with a foundation in drawing, color, writing, and character design along
with introductory computer applications. Under the guidance of industry-experienced faculty,
students begin to learn advanced 2D and 3D animation principles as well as story develop-
ment, background design, scenic layout, and special effects. In increasingly more advanced
courses, students learn and become experienced with program-specific software, such as
Adobe Flash, Adobe Photoshop, Adobe After Effects, 3D Studio Maxx, and Autodesk Maya.
At the end of the program, students take a sequence of portfolio courses in which they design
and execute specialized projects that form a part of their digital portfolios to showcase their
conceptual and creative skills and abilities in both traditional and digital 2D and 3D tech-
niques. All students develop a Web site in order to present this portfolio to a wide audience of
potential employers upon graduation.

During their studies at The Art Institute, students are encouraged to apply for internships,
participate in active student and professional organizations, enter national contests and film
festivals, and attend conferences, such as SIGGRAPH, all of which enable them to become
familiar with a developing industry and with the people who make the industry such a vibrant
one in today’s world of communications and entertainment.

Media arts & animation graduates enter various aspects of the animation industry, specializing
in fields such as computer-generated lighting, compositing and rendering, storyboarding,
texturing, special effects, motion graphics, and others. In addition, the need for 2D and Flash
animators continues to grow in order to support Web-based corporate communications,
e-commerce, and marketing.
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Sculpture

Bryan Wynia

Media Arts & Animation
Spring 2008

The Art Institute of Atlanta

Jason Woodard | Media Arts & Animation
Fall 2007 | The Art Institute of Atlanta

When 1 came to The Art Institute of Washingfom, I
had never drawn before in my lite - 1 was a blank
slate. 1 think the #reedom 1 had to be as creative 1
warted to be was the most memorable and ery’oyab/e
part of my education. 1 grew in a creative way,
something I had never done prior to going to school.
And it was great having so many creative minds all
th one p/ace./

Scott Gilbert
Media Arts & Animation Student
The Art Institute of Atlanta

I now work with Mythic Entertainmert as a
technical artist/animator, providing tools to the lead
animators to assist them in their animations. 1 also
do character rigging and set up of the models. The
education 1 received at The Art Institute gave me
a foot irto the door in this industry, and I know 1
have a good future ahead of me.

Serge Edma

BFA, Media Arts + Animation, 004
The Art Institute of Washing‘ton
Technical Artist! Animator

Mythic Ertertainmert
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Luiz Gonzalez
Media Arts & Animation | Fall 2008
The Art Institute of Washington

Antonio Smith | Media Arts & Animation Student
The Art Institutue of Atlanta

Bryan Wynia | Media Arts & Animation | Spring 2008
The Art Institute of Atlanta

BACHELOR OF FINE ARTS
IN MEDIA ARTS & ANIMATION

192 quarter credits required.

(136 quarter credits in program,

56 quarter credits in general education)

All courses are 4 credits unless indicated otherwise.

TYPICAL COURSE SEQUENCE

First quarter (16 credits)

ART 111 Drawing

ART 122 2D Design

CAA 106 Introduction to Design Applications
EN 101 English | *

Second quarter (16 credits)

ART 123 Color Theory

ART 211 Life Drawing

P 104 Digital Photographic Production
MT 112 College Geometry

Third quarter (16 credits)

MA 131 Writing for Animation

MA 141 Sculpture for Animators

MA 211 Character and Object Design
COM 105 Public Speaking

Fourth quarter (16 credits)

GD 214 Computer lllustration

MA 110 History and Trends in Animation
MA 133 Storyboarding and Animatics
EN 102 English Il *

Fifth quarter (16 credits)

MA 201 Introduction to 3D Modeling

MA 231 Introduction to 2D Animation

MA 241 Advanced Drawing for Animators
HA 215 Art History |

Sixth quarter (16 credits)

MA 238 Intermediate 2D Animation
MA 251 Acting for Animators

MA 302 Intermediate 3D Modeling
HA 216 Art History Il

Seventh quarter (16 credits)

MA 304 Advanced 3D Modeling or
MA 305 Background /Layout

MA 312 Introduction to 3D Animation
MA 341 Digital Ink and Paint

HA 217 Art History Il

Jesh Buntin | Media Arts & Animation Student
The Art Institute of Atlanta

Eighth quarter (16 credits)
MA 321 Intermediate 3D Animation or
MA 322 Visual Development

MA 344 Digital Video Editing

HU 212 Introduction to Film Studies
SC 115 Science of Light

Ninth quarter (16 credits)

MA 324 Advanced 3D Animation or
MA 325 Advanced 2D Animation
MA 345 Special Effects or

MA 346 2D Pre-Production Team
MA 351 Materials and Lighting or
MA 352 2D Studio Team

HA 301 Contemporary Art

Tenth quarter (16 credits)

MA 333 Animation for Interactive Production
MA 430 Senior Project |
PS 101 Introduction to Psychology

Program Elective |

Eleventh quarter (16 credits)

MA 424 Special Topics in Animation
MA 440 Senior Project Il

HU 305 Critical Thinking

General Education Elective |

Twelfth quarter (16 credits)

MA 412 Business Fundamentals and
Career Development

MA 490 Portfolio Presentation

Program Elective Il

General Education Elective Il

*Or honors equivalent for qualified students
NOTE: Course offerings each quarter are determined by the
needs of students enrolled in each program of study.
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Bachelor of Fine Arts
Associate in Arts

Studio time is essential while building a portfolio.
Athea Eberhardt | Photographic Imaging
Summer 2008 | The Art Institute of Atlanta

With my new <ils, T can be.

Commercial photographer
Product photogyapher
Assistant photographic editor
Freelance photographer
Studio  assistant
?kotoJ'oumalis’t

Photo lab technician

entry-level positions

Locations Available:
Bachelor of Fine Arts

The Art Institute of Atlanta

The Art Institute of Charleston

The Art Institute of Tennessee-Nashville
The Art Institute of Washington

Associate in Arts
The Art Institute of Atlanta
The Art Institute of Washington

~Notograpnic

aging

Successful photographic professionals do not rely on talent alone. They must possess

a thorough understanding of the composition of light as well as a wide array of technical
skills-from choosing the right equipment to perfecting production techniques while capturing
visually compelling images. Students must be creative, imaginative, and attentive to detail

as they prepare to enter the field. While building an awareness of visual style, students also
develop core values based in professional standards and practices and a skill set with a solid
technical and design foundation.

In addition to courses in art and design, students in photographic imaging study the history

of art and the history of photography as they explore the principles of photographic design
and the significance of visual style in the commercial sector. They study the application of
professional cameras, lenses, and related processes-small, medium, and large formats-as
they apply to commercial uses such as photojournalism or advertising photography. Students
use the professional equipment to develop the techniques required for successful location and
studio photography, as well as learning to solve problems in both natural and artificial lighting.

Students apply all the tools of contemporary photographic techniques to the digital workflow

of modern photography. Studios and darkrooms feature program-specific hardware and
software.
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Associate in Arts

In the associate program, students develop skills by learning the basics of color, design,
various camera techniques and applications, and digital imaging. At the end of the program,
they assemble a portfolio of their work in the program.

Graduates in the associate program may choose to continue into the bachelor of fine arts
program, or they may seek entry-level positions in the field as studio assistants or as staff
photographers with publishing companies, photography studios or labs, and production
companies.

Edward Popwell | Photographic Imaging | Fall 2007
The Art Institute of Atlanta

Isaac Gordon | Photographic Imaging | Summer 2008
The Art Institute of Atlanta

80

ASSOCIATE IN ARTS
IN PHOTOGRAPHIC IMAGING

96 quarter credits required.

(64 quarter credits in program,

32 quarter credits in general education)

All courses are 4 credits unless indicated otherwise.

TYPICAL COURSE SEQUENCE

First quarter (16 credits)

CAA 106 Introduction to Design Applications
P 102 Photographic Design

P 111 Principles of Photography

EN 101 English I *

Second quarter (16 credits)

ART 123 Color Theory

P 104 Digital Photographic Production
P 113 View Camera

COM 105 Public Speaking

Third quarter (16 credits)

P 106 History and Survey of Photography
P 203 Studio
P 207 Digital Darkroom

MT 112 College Geometry or
MT 113 Ideas of Mathematics

Fourth quarter (16 credits)

P 201 Lighting

P 202 Location Photography |
HA 215 Art History |

SC 115 Science of Light

Fifth quarter (16 credits)

GD 121 Design Elements

P 204 Digital Photographic lllustration |
P 208 Photojournalism |

HA 216 Art History Il

Sixth quarter (16 credits)
CD 245 Career Development

P 205 Portfolio |
HA 217 Art History Il
PS 101 Introduction to Psychology

* Or honors equivalent for qualified students
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Robert Clark | Photographic Imaging Student

The Art Institute of Charleston

I choSe The Ar<d InStctate of Atldrta beciunse
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Athea Eberhardt | Photographic Imaging | Summer 2008
The Art Institute of Atlanta
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Bachelor of Fine Arts

Students in the bachelor’s program are challenged to expand their
varied skills and proficiencies in developing a personal specialization
reflecting their personalities and artistic styles. Students may choose
to participate in quarter-long programs abroad or short-term trips to
locations such as in Germany, Ireland, Italy, or China. In addition to
opportunities like these trips, internships help students as they strive
to develop a solid photographic identity, purpose, and direction. They
also produce a portfolio that reflects this specialization along with

a general portfolio that reflects a sophisticated set of photographic
skills.

Bachelor’s degree graduates are prepared for entry-level positions as
commercial photographers, editorial photographers, or photographic
editors with advertising agencies, publishing houses, magazines, and
production companies. Some graduates may open their own studios
or freelance.

BACHELOR OF FINE ARTS
IN PHOTOGRAPHIC IMAGING

192 quarter credits required.

(140 quarter credits in program,

52 quarter credits in general education)

All courses are 4 credits unless indicated otherwise.

TYPICAL COURSE SEQUENCE
First quarter (16 credits)
CAA 106 Introduction to Design Applications

P 102 Photographic Design

P 111 Principles of Photography
EN 101 English | *

Second quarter (16 credits)

ART 111 Drawing

P 104 Digital Photographic Production
P 113 View Camera

EN 102 English Il *

Third quarter (16 credits)

ART 123 Color Theory

P 203 Studio

P 207 Digital Darkroom

MT 112 College Geometry or

MT 113 Ideas of Mathematics

Fourth quarter (16 credits)

ART 225 Visual Form and Content

P 106 History and Survey of Photography
P 201 Lighting

P 204 Digital Photographic lllustration |
Fifth quarter (16 credits)

GD 312 Conceptual Thinking

P 202 Location Photography |
P 300 Trends in Contemporary Photography
SC 115 Science of Light

Sixth quarter (16 credits)

GD 121 Design Elements

P 208 Photojournalism |

P 301 Digital Photographic lllustration I
HA 215 Art History |

Seventh quarter (16 credits)

P 304 Advanced Lighting

P 308 Advanced Principles of Photography
HA 216 Art History Il

PS 101 Introduction to Psychology
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Jessica Triggs | Photographic Imaging | Fall 2007
The Art Institute of Atlanta

Eighth quarter (16 credits)
P 305 Art Direction and Photography

P 310 Photojournalism Il
HA 217 Art History Ill
HU 305 Critical Thinking

Ninth quarter (16 credits)

P 303 Location Photography Il
P 307 Alternative Processes
P 401 Specialization Preparation

General Education Elective |

Tenth quarter (16 credits)

GD 160 Basic Web Design

P 306 Internship

P 402 Exit Portfolio Preparation
COM 105 Public Speaking

Eleventh quarter (16 credits)

GD 350 Conceptual Interactive Design
P 403 Exit Portfolio

P 406 The Business of Photography
HA 301 Contemporary Art

Twelfth quarter (16 credits)

P 404 Specialization
Program Elective |

Program Elective Il

General Education Elective Il

* Or honors equivalent for qualified students
NOTE: Course offerings each quarter are determined by the
needs of students enrolled in each program of study.



Athea Eberhardt | Photographic Imaging Scott Boyette | Photographic Imaging Student
Summer 2008 | The Art Institute of Atlanta The Art Institute of Atlanta

John Prince | Photographic Imaging
Fall 2008 | The Art Institute of Atlanta
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Bachelor of Fine Arts

Visual
\/OT10

With my new <ils, T can be.

Assistant desigy\er
Assistant compositor
Visual ef{ects specialist
Broadcast desigvx assistant
Dia‘rtal artist

Assistant editor
Production assistant

entry-level positions

Locations Available:
The Art Institute of Atlanta
The Art Institute of Washington

—fects &
N Graphics

Visual effects & motion graphics is design in motion. Professional artists in this field combine
special effects with computer-based animation and graphics. Then they weave video clips,
graphic elements, and sound with live-action footage in creative ways for the most impact.
The result is innovative TV commercials, movie trailers, opening film credits, animated network
IDs, short promo teasers, and catchy “next-ons” between television shows.

Visual effects & motion graphics takes audiences where no mere camera can go - like the
SUV parked impossibly high on a desert mesa, a movie title composed only of smoke and
light and that impossible shot that starts with the whole Earth in space and zooms into a
close-up in someone’s backyard. These are just some examples of visual effects and motion
graphics artists at work. This growing group of digital image specialists work in all areas of
television and film production, for broadcast, cable, theatrical film, advertising, marketing, and
education.

In the program, students begin with a foundation of drawing and design principles and color
theory. They move into studies of 3D modeling, digital video editing, visual effects, broadcast
graphics, audio basics, and production design. Finally the program courses enable students
to integrate the animation, fillmmaking, audio, and design skills to produce projects in a
production studio-style collaborative environment as well as to create a portfolio of their best
work to show prospective employers.

Graduates with a bachelor’s degree in visual effects & motion graphics will be able to edit and
assemble a product for television, movies, or the Web, create opening titles for feature fims
and television shows, create station or network identification logos and bumpers, and design
graphics that use type, color, and brand elements. They will be prepared to seek entry-level
positions in broadcast and cable television, small production houses, or in-house corporate
video production departments.
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David Miller | Media Arts & Animation | Winter 2007 | The Art Institute of Atlanta

BACHELOR OF FINE ARTS

IN VISUAL EFFECTS &
MOTION GRAPHICS

192 quarter credits required.

(144 quarter credits in program courses,

48 quarter credits in general education)

All courses are 4 credits unless otherwise indicated.

TYPICAL COURSE SEQUENCE

First quarter (16 credits)

ART AR Drawing

ART 122 2D Design

CAA 106 Introduction to Design Applications
EN 101 English |

Second quarter (16 credits)

ART 123 Color Theory

GD 214 Computer lllustration

VFX 110 History and Trends in Motion Graphics
MT 112 College Geometry or

MT 113 Ideas of Mathematics

Third quarter (16 credits)

GD 121 Design Elements

VFX 140 Writing for Motion Graphics

P 104 Digital Photographic Production
SC 115 Science of Light

Fourth quarter (16 credits)
MA 231 Intro to 2D Animation

VID 101 Introduction to Video Production
VID 102 Introduction to Audio Production
EN 102 English Il *

Fifth quarter (16 credits)

GD 160 Basic Web Design

MA 341 Digital Ink and Paint

VID 131 Introduction to Video Editing
HA 215 Art History |

Sixth quarter (16 credits)

VID 150 Introduction to Broadcast Graphics
and Animation

VID 320 Project Management

CD 245 Career Development

HA 216 Art History Il

Seventh quarter (16 credits)

VFX 220 3D Modeling for Motion Graphics

VFX 260 Applied Graphics for Digital Filmmaking
and Video

VID 175 Intermediate Editing

COM 105 Public Speaking

Eighth quarter (16 credits)

GD 221 Graphic Symbolism

VFX 325 Intermediate Compositing for
Broadcast Graphics

VID 176 Advanced Editing

PS 101 Introduction to Psychology

Ninth quarter (16 credits)

GD 324 Corporate Identity

VFX 350 Advanced Compositing for
Broadcast Graphics

VID 330 Digital Media for the Web

General Education Elective |

Tenth quarter (16 credits)

GD 344 Creative Imaging
MA 345 Special Effects
HA 217 Art History Il
Program Elective |

Eleventh quarter (16 credits)

VFX 425 Advanced Topics in Motion Graphics
VFX 440 Portfolio Development

VFX 450 Senior Project

General Education Elective I

Twelfth quarter (16 credits)

VFX 399 Internship

VFX 490 Portfolio

VID 350 Media Business and Law
HA 301 Contemporary Art

* Or honors equivalent for qualified students
NOTE: Course offerings each quarter are determined by the
needs of students enrolled in each program of study.






















































































